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Lesson guidelines



1. (5 mins) 
Books closed

Write the “Big Question” on the board.  Ask the class what the last expensive item was that they bought.  What made them buy it? If it was an advert, how and why did this influence their choice?

2. (10 mins) 
Books closed 

Ask what adverts they can remember.  What is the product? (often people only remember the advert, not the product).  What did they like about the advert, would they buy the product?

3. (10 mins) 
Books closed/open

Write a couple of the names from Viewpoint on Page 8, on the board.  Ask if they can think of any adverts for these companies (L’Oreal, “Because you’re worth it”)?  Read out a couple more names.  Ask class to open their books and read the text in Viewpoint.  From the fact that they did/did not know adverts for these companies, what does that say about advertising?  Read the two quotes, do they agree?  Discuss the question.

4. (10 mins) 
Books closed/open

Before looking at the Word Power (p.8) section - ask students where they see adverts. List on the board.  Look at A and elicit the vocabulary.  What type of adverts do you see on which type of media? List on the board. Answer questions 1-3 of A as a discussion.

5. (5 mins) 
Books closed/open

You are going to look at contradicting (elicit the meaning of contradict).  Tell students you will say something and you want them to contradict you: e.g. “All children should drink milk every day to be healthy”.  See what words/phrases they come up with to do this.  Now use Language Bank 1 for more examples -have students practise in pairs using the statements in B of Word Power.  Monitor and help.

6. (10 mins) 
Books open

Put students into groups of four.  Give them 5 minutes to talk about either A or B of 3 – Speak Your Mind and then ask them their conclusions.  Discuss C as a class

7. (20 mins) 
Books open

Ask students to read the first article on Page 9, using the Glossary (p. 120) for words they don’t know.  Have exercise A of Reading on Page 8 completed, check as a class. Read the second article in the same way and have exercise C completed.  Give students a few minutes to work in pairs on exercise B, what are their findings?  Discuss as a class.   How has advertising changed over the years, from newspapers, to radio, TV to the Internet?

BREAK

8. (20 mins) 
Books open

Look at the photos (ex. 4) for Listening on Page 10.  Ask students the questions in A and discuss as a class.  Play the CD once to find the answers to 3, was anyone right? Read through the questions in B and then play again and answer the questions.  Discuss C as a class and practise using the phrases in Language Bank 1 (front cover).  Is alcohol as bad for one’s health causing as many if not more social problems? 

9. (30 mins) 
Books closed

You are going to introduce the concept of giving presentations.  Write the word on the board.  Ask if anyone has ever given any sort of presentation before – if yes, how did they structure it? Ask students for ideas on how they present a subject. It is likely that some students will have already done some and have ideas to contribute. Spend time working with them on the different ways you can put one together; e.g. a start, middle and an end.  Look at the Speaking Strategies on Page 94.  What sort of notes/handouts should they give their audience? What “visual aids” could they use?

Tell them they are going to work in 4 small groups and prepare a presentation on an advert they like or dislike and why.  The presentation is to last a couple of minutes.  Allow about 10-15 minutes to prepare but keep about 10 minutes to actually give the presentations.  As this is the first one they have done, you might find it takes longer than the time allocated.  If this is the case, allow the activity to run over into the next section. As a class discuss what could be made better, what should be put in/taken out, could the structure be different?

10. (20 mins) 
Books closed/open

Ask the class who owns “Nike” trainers and split the class into 2 by this.  The ones owning are Group A and the ones not, Group B.  If it is not half, then split them in half anyway.  Read through the Public Relations in English case study on Page 11 as a class.  Group A to focus on the positive points and Group B the negative.  Tell them to practise using the language from LB1.  After about 10 minutes preparation of points, start a short debate with each side defending their points.

BREAK

11. (10 mins) 
Workbooks open

Introduce the idea of Idioms – Ask if they know any. Give a couple of common examples. Ask them to guess meanings of the ones on Page 94 before completing exercise 4. 

12.  (20 mins) 
Books open

Taking the Teamwork idea on Page 10, use the ideas and help on Page 114 for students to complete this exercise, working in pairs or small groups.  This is another activity that you might find is very constructive and runs longer than the time allowed.  

13. (10 mins) 
Books open

Put students into pairs. Have each choose one of the topics from 9 – Further Discussion on Page 11.  Give them 5 minutes to think of a few points and then each one to open a discussion with the class by making a statement and then defending their point.  Discuss the questions in 10 – Your Answer if time permits.
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